
 Communicate research 
results globally



Why?

The pace of scientific publishing has accelerated more 
than ever. And citation metrics such as h-indexes 

matter. Without proper communication, hard-earned 
results could drown in a rising sea of information.



We communicate results of scientific research globally



Provision of Psychotherapy 
During COVID-19

Case study of scientific research communication:

Client:



Article Views     +271,85%
Altmetric score     +600%
Wikipedia articles 4
Social media reach 450k+

SUMMARY OF CAMPAIGN RESULTS 

Continue for in-depth evaluation of communication

https://www.mdpi.com/1660-4601/17/13/4811
https://mdpi.altmetric.com/details/85697269


Phase 1: 

Public relations  



We analyzed the research results, found their best 
formulation for the press release, and sent it to carefully 

selected media outlets from all over the world. 

1 | Public relations



We communicated the research results to

1145
journalists, senior editors, reporters and external 

contributors interested in the social sciences

 

1 | Public relations

Our database consist of over 10 000 contacts from various scientific fields. We 
always choose the right ones and send our emails one by one with a special 

anti-throttling algorithm that help us avoid ending in a spam folder.



This press release was published on over 20+ online 
media outlets. Most of them are Google News-indexed.

We guarantee that our clients’ research results will get published!

1 | Public relations



Phase 2: 

Wikipedia 



This MIT study has proven that scientific 
articles on Wikipedia eventually receive more 

academic citations. 

Wikipedia attracts 1.5 billion unique visitors per 
month, and is also used by students, scientists and 

journalists. If your research is mentioned on 
Wikipedia, it soon becomes common knowledge.

Why Wikipedia?

2 | Wikipedia

https://www.nature.com/news/wikipedia-shapes-language-in-science-papers-1.22656


We inserted key results of the research into relevant English Wikipedia articles, 

with over 1 000 000 views since 2018.*

                                                                                * These edits was made pro bono. We are aware of Wikipedia’s paid editing guidelines.

2 | Wikipedia

Backlink to published article



Phase 3: 

Reddit 



3 | Reddit

During September 2019 alone, the r/science 
community “averaged 5.6 million unique users 

and 29 million page views.” 

Which happens to be a larger circulation than all 
the top ten US newspapers’ weekday circulation 

(including USA Today, The New York Times, and the 
Wall Street Journal).

Why Reddit?

https://massivesci.com/notes/social-media-reddit-science-community-journalism-front-page-science-communication/
https://massivesci.com/notes/social-media-reddit-science-community-journalism-front-page-science-communication/


We shared a direct link to the published paper on the communities of r/science (25 
million members) and r/psychology and several others we found appropriate. With over 

5 years of experience, we understand Reddit’s guidelines well, so our posts got 
published and in just two days improved the all-time article views by over 34%. 

3 | Reddit

Reddit communities also love to engage with our clients’ findings



Phase 4: 

Facebook 



4 | Facebook

We posted about the research on several relevant 
Facebook pages. This post was shared 89 times. 

The post about the research was shared 89x on Facebook



4 | Facebook

We also promoted this article to a targeted audience 
of English-speaking scientists and PhD students in 
North America and Europe. We reached a total of

38.664
professionals in the field.



Phase 5: 

Twitter 



18x 
by various influencers all over the world.

5 | Twitter

The research results were tweeted to an audience of over 

445.586
Twitter users 

and
the research was tweeted and re-tweeted 

 



5 | Twitter

Some of the tweets:



Science Communication

Summary 

Client:



Our activities significantly increased the Altmetric score of the 
communicated research (citation social impact metrics)
The article is among the top 25% of all research outputs 

scored by Altmetric

Summary | Altmetric

https://www.altmetric.com/about-altmetrics/what-are-altmetrics/


Summary | Views

68,4% 
of the audience who read the article were from the USA. 



+271,85%
Our activities dramatically increased the 

research article’s number of views.

Summary | Views

Start of communication

https://www.mdpi.com/1660-4601/17/13/4811


Summary | Testimonial

Radek Trnka, PhD 
 Prague College of Psychosocial Studies

"Professional and effective 
communication of scientific work! 

What else is needed?"

Tereza Slavickova
Olomouc University, Social Health Institute

"You want to work with these 
guys! They deliver top results, 
disseminate our work through 

the most relevant channels, our 
long term cooperation is always 

satisfactory."

What does our client say?



Contact us if you are interested in complex communication solutions for your scientific research or institution.

                   EDUARD PETISKA, PHD             PHDR. TOMAS GAVLAS

At Sciencecom we believe that properly 
communicating scientific results makes the 

world a better place

Managing partner                        Managing partner

mailto:eduard@sciencecom-agency.com
mailto:tomas@sciencecom-agency.com
mailto:eduard@sciencecom-agency.com
mailto:tomas@sciencecom-agency.com


Communicate your 
research results 

globally!

www.sciencecom-agency.com

Revoluční 1403/28
 Prague 1 - 110 00
Czech Republic

IN: 09491236

http://www.sciencecom-agency.com

